2014 «(7) 28 aall (Al aglall) Eladl 7 ladll daals Ao

Crbaaadd (3 o (B An el Cpaallil) CilS H g & gl Al £10Y) o By gudh) gAY A
el (31,3
The Effect of Marketing Expenditures on the Financial Performance

of Banks & Insurance Companies Listed on the Palestine Securities
Exchange

*la galaal) mralaw g oo Lgldl) alu
Sam Alfoqahaa & Sameh Atout
daalad) ?“‘3** ¢ suill ?“‘3*
Coland ¢l cila gl il el e Laia ¥ ol 5 SLaY) A
sam@najah.edu ;55881 4 5 cJusl jall Caalli*
(2013/12/23) :Jsall g2 )l ¢(2013/3/28) adasll 7 )

uaidla

ula ) ialn) apiiy i sedll GAYL Hlaia¥) Ax 50 5 A LY b oy 3
Of Y muad e Jal cldy ) Aaliaal) aseall (e aé by A sull dpulaally alaiaY)
oda chdaa | el o gall e1a¥1 g & gual) SV AR Al Al AailE J) 35 Y Aalsl)
8 Al il S g @ gill L elaVG &y el By 383e lgal ) Al )
il UK Apan 5l bl e de e Al all cadiel s A0 3 M culandi (5 g
el s et Lial 2 L) B0 Gelands (3 (3 Anaal) Gaalill S
o leal ) Dlas ol Lelae Alaad | ks Gaali (38 55 o 5y A3 dlagin iy (uald IS 5
hall HlasaV) dalas alascinly duljall cilua i la) &5 Adld) )5S0 Gulasdi (3 g
g sanas Gosuill iy jlian (48 4k Al dsay M Au ol a8y Ll
Gl b }\.un DA O OSa CJ}A.: ):\}L\S ({3} cQ\S)ﬁJ\ CL’J‘ ELA} «alal Yl
sl @lal ) (8 B sndll Cay jluan Ll G ) Ll Jea sl 23 LS dlgaly i 5 <l
Lealol s Cpalil) IS 55 il gl el e e s Ll

Abstract

Recently, the level of interest in marketing expenditures and
evaluating its productivity has been increased as well as the interest in
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marketing accountability. Although various efforts have been made for
this purpose but still needed to investigate the relationship between
marketing expenditures and institutional financial performance. This
study aimed to test the relationship between marketing expenditures and
the financial performance of banks and insurance companies listed on the
Palestine Securities Exchange. A sample of historical data was chosen
from the data of all banks and insurance companies listed on the
Palestine Securities Exchange. Five banks and four insurance companies
were chosen while three banks and two insurance companies were
excluded because either recently established or recently included in the
Palestine Securities Exchange. The study hypotheses were tested using
simple linear regression analysis. The study concludes a strong positive
relationship between marketing expenditures, total revenue and net
profits of companies. A model from which to predict the net profits of
companies and their revenues has been developed, it was also found that
the impact of marketing expenditures on the revenues and profits of the
banks is higher than the impact on profits and revenues of insurance
companies.
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3seall i auil coSanll (oaiay Jia bl W38 e (e AT Gunlias <Tobin's g
G s Ak sl 3seall o Al al) 2 < jedal s Aussall i oY) e A sl
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