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Abstract: Objective: This study aimed to compare advertisements for Islamic and commercial insurance companies regarding
the cultural values used in their advertisements on social media sites like Instagram, X, and YouTube. Method: This study uses
content analysis and comparative methods to analyze the content of 300 advertisements during the period of July 1 to
September 30, 2023, the study conducted on the Islamic company in Yemen (United Insurance) and the commercial company
in Egypt (Allianz). Results: The most important results showed that Allianz was more likely to use individual values, broad
influence, avoidance of doubt, masculinity, and long termism, while United Insurance tended to adopt the values of collectivism,
narrow influence, avoidance of doubt, masculinity, and short term more. United Insurance advertisements differ from those
from Allianz in that they include many Islamic values, such as family, help, care, and humility; the latter focuses more on values
of independence, freedom, excitement, and self-aggrandizement. The study also found statistically significant differences
between the advertisements of United Insurance and Allianz in terms of the values of individualism versus collectivism, broad
influence versus narrow influence, and masculinity versus femininity. These differences can be attributed to the difference in
the type of company (Islamic/commercial). However, there were no differences between the advertisements of these
companies in terms of the values of avoiding doubt versus accepting doubt, and long termism versus short term. Conclusions
and recommendations: The study recommended identifying the cultural values that suit the consumers'’ culture in each society
targeted by these advertisements and the importance of companies and advertising agencies using appropriate cultural values.
This helps the promotion process through various digital means and makes it successful.
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